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ENTRY FORM

Please fill in the entry form below and upload it to www.northernecommerceawards.com/entry-form
along with your logo and any supporting files.

On our awards website, you can upload multiple entries in one session. However, you will need to fill out a separate entry form for each entry. For example, if you submit 5 different entries, you will need to complete 5 individual entry forms and upload these separately on each entry.

Please note: If you are uploading the same entry into another category, you will need to edit your entry form and make sure the correct category is checked. If the correct category is not checked, your entry may be classed as void and therefore not judged.

Entry questions are dependent on your chosen category, so please take care when filling out each entry form. If your entry form does not match your online submission and category selection, your entry may be classed as a duplication error and may not be judged.

For more information on how to enter, visit www.northernecommerceawards.com/how-to-enter

For any further queries, please contact Alex Rimmer on 01706 828 855 or email alex.rimmer@dontpanicprojects.com 


	CONTACT DETAILS

	Organisation Name 
	

	Agency Name (if applicable)
	

	Website URL
	

	Contact Name	
	

	Address
	

	Telephone
	

	E-Mail	
	

	Organisation Twitter Handle
	@

	Organisation LinkedIn Profile
	




By submitting this form, you agree to the terms and conditions and declare that all facts and figures contained within are accurate and true, and that permission to enter has been given by all involved parties.

	SECTION A - CATEGORIES 
Please insert an X by your chosen category and complete the appropriate section of the form. Please complete a separate entry form for every category you wish to enter - please complete section C, D or E as indicated

	1. Best eCommerce Search / Marketing Campaign
	
	Please complete section B

	2. Food & Drink E-Commerce Website of the Year
	
	Please complete section C

	3. Financial Services E-Commerce Website of the Year
	
	Please complete section C

	4. Fashion / Apparel or Footwear E-Commerce Website of the Year
	
	Please complete section C

	5. Music / DVD / Games E-commerce Website of the Year
	
	Please complete section C

	6. Electrical Appliances and Electronics E-Commerce Website of the Year
	
	Please complete section C

	7. Beauty, Health & Well Being E-Commerce Website of the Year
	
	Please complete section C

	8. DIY, Home, Furniture & Interior Design E-Commerce Website of the Year
	
	Please complete section C

	9. Sports, Leisure, Toys E-Commerce Website of the Year
	
	Please complete section C

	10. Travel & Tourism E-Commerce Website of the Year
	
	Please complete section C

	11. B2B E-Commerce Website of the Year
	
	Please complete section C

	12. B2C E-Commerce Website of the Year
	
	Please complete section C

	13. Best Online Experience
	
	Please complete section C

	14. E-Commerce Start up of the Year Award
	
	Please complete section C

	15. Best Omni-Channel Operation
	
	Please complete section C

	16. E-Commerce App
	
	Please complete section D

	17. Best E-Commerce Platform
	
	Please complete section D

	18. Innovation Award
	
	Please complete section D

	19. Delivery / Logistics Provider of the Year
	
	Please complete section E

	20. Conversion Optimisation Agency of the Year
	
	Please complete section F

	21. E-Commerce Company of the Year - Small
	
	Please complete section F

	22. E-Commerce Company of the Year - Large
	
	Please complete section F

	23. E-Commerce Agency of the Year - Small
	
	Please complete section F

	24. E-Commerce Agency of the Year - Large
	
	Please complete section F
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	SECTION B – Campaign Awards
Please complete the following sections. Please note entries must not exceed a total work count of 1000 words (not including the company and contact information above)

	Entrant Name(s) & Website Name - How you wish for the campaign to be credited including your organisation name, any partners / clients you want to credit & the title of your campaign e.g. 'Don't Panic & Apple - iPad UK SEO Campaign' - Please keep this concise as it will appear on the awards website & brochure if you are shortlisted

	

	Objective(s) & budget 
Please include a breakdown of implementation costs, staffing costs etc.

	

	Target audience & strategy

	

	Implementation & creativity	

	

	Results & evaluation 
Please relate these to the objectives stated above

	

	Why you think your campaign should win

	

	URLs

	

	Please detail any supporting documents you are submitting
Optional – please attach when submitting this entry form if required

























	SECTION C - WEBSITE AWARDS
Please complete the following sections. Please note entries must not exceed a total work count of 1000 words (not including the company and contact information above)

	Entrant Name(s) & Website Name - How you wish for the website to be credited including any agency name, website name & any partner(s) / clients you want to credit & the website n eg:' Prolific North & Don’t Panic – Northern E-Commerce Awards’ (please keep this concise as it will appear on the awards website & brochure if you are shortlisted and on an award if you win. We reserve the right to shorten entry titles on the awards trophies if necessary)

	

	Summary of Trading – results must relate to a period of 12 months between July 2016 - July 2017

	

	Website Overview including target audience

	

	Please provide examples of Implementation, Innovation, Conversion & Creativity	

	

	Results & evaluation Please relate these to the objective(s) stated above

	

	Why should you win this category?	

	

	URLs	

	

	Please detail any supporting documents you are submitting 
(optional – please attach when submitting this entry form)

	




	SECTION D - PLATFORM / APP / INNOVATION AWARDS
Please complete the following sections providing details of the platform, innovation or software that you are entering. Please note entries must not exceed a total word count of 1000 words (not including the company and contact information above).

	Entrant name(s) & product name
How you wish for the product to be credited including your organisation name, any partners / clients you want to credit & the name of your product e.g.:' Don't Panic & Apple – E-COMMERCE Software' - Please keep this concise as it will appear on the awards website & brochure if you are shortlisted 

	

	Total budget  Please include a breakdown of implementation costs, staffing costs etc.

	

	Overview of platform / software / innovation

	

	Why you think your platform / software / innovation should win

	

	URLs

	

	Please detail any supporting documents you are submitting 
Please include a demonstration of the digital tool or software either in the form of a video or online

	




	SECTION E - DELIVERY / LOGSTICS PROVIDER OF THE YEAR
Please complete the following sections providing details of organisation you are entering. Please note entries must not exceed a total word count of 1000 words (not including the company and contact information above).

	Entrant name(s)
How you wish for the organisation be credited including your organisation name, any partners / clients you want to credit & the name of your product eg:' Don't Panic & Delivery Logistics, - Please keep this concise as it will appear on the awards website & brochure if you are shortlisted 

	

	Summary of Trading – results must relate to a period of 12 months between July 2016 – July 2017

	

	Overview of organisation including staff numbers, locations, fleet, software, systems, USPs

	

	Why you think your organisation should win - please include client testimonials

	

	URLs

	

	Please detail any supporting documents you are submitting 
Please include a demonstration of the digital tool or software either in the form of a video or online.

	




	SECTION F - AGENCY / TEAM 
Please complete the following sections providing details of the agency / team / individual that you are entering. Please note entries can be self nominated or nominated by a third party and must not exceed a total word count of 1000 words (not including the company and contact information above).

	Name of Agency / Team 
Please ensure this is accurate, as this is how your nomination will appear on the awards website & brochure if shortlisted

	

	Details of the Team / Agency
Please include numbers, roles etc for agency and team nominations or current and previous job roles etc for individual nominations

	

	Team / Agency objectives	

	

	Recent work example(s) including objectives, implementation, results and evaluation

	

	Details of any recent achievements	

	

	Details of any challenges faced and how these were overcome

	

	Why should you win the E-Commerce Award for this category?

	

	URLs	

	

	Please detail any supporting documents you are submitting 
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